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Industry sees a
refined twist in
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xotic, colourful, elegant — however their qualities
are portrayed, semi-precious stenes have enjoyed

a long history and are stil on the collect list of
fashion jewellery lovers.The natural minerals are constantly
attracting designers and consumers who admire their
spiritual charisma.

Inexpensive beautiful gems

Comparatively cheap and usually more available on the
market, semi-precious stones remain a popular material
for fashion jewellery designers and buyers. Semi-precious
stone is a broad term covering minerals such as quartz,
topaz, tourmaline, spinel, chrysoprase, turquoise, garnet,
opal and many more.

However. the status of gemstones is in some way
related to tradition, mentions Pamella Regan-Fox, director
of Sydney-based gemstone importer GoGoanna.' Tsavorite
garnets are harder, cleaner and rarer than emeralds and
their green can be equally intense, yet they sell for half the
price," she said.

Spinel-ruby, a red transparent semi-precious stone, is
rarer than ruby and has similar qualities, despite their slightly
lower hardness and density. It is known that the “ruby” in
the British Imperial State Crown is actually a spinel.
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“Price-driven clients will buy more common gemstones,
and the quartz family is always ‘good value for the dollar’.
Higher-end clients, on the other hand, prefer unusual five-
carat-plus stones.”

Trend-driven material?

RMC Gems Co obtains raw stones from Brazil, Africa
and India and carries out polishing and cutting in its own
workshop in the northern Indian city of Jaipur, famous
not only as a tourist atiraction with stunning architecture,
but also as a centre of semi-precious stone dealers. Their
major product categories are sky blue and Swiss blue topaz
(US$0.60 to USH2 per carat) and tourmaline (US$6 to
US$40 per carat).

Amit Dugar, managing director of the company's Hong
Kong branch, RMC Gems HK Co, says upmarket buyers are
now attracted to the more colourful and cheaper choices.
“Diamond buyers are now also drawn to semi-precious
stones, because of the variety of colours available. Semi-
precious stone jewellery goes well with an evening dress,
and they are fashion brands' favourite material.’







